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It’s All Marketing

Who’s Using the Internet? Everyone!

Makeup of Adult Internet Population by Generation
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Older Folks Are Catching Up
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Figure 2 More Than Four In Five US Online Adults Now Participate Socially
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Conversation is What Matters

Flickr: Kris Hoet

Regardless of Which Tools You Use!

Using Stories to
Share Your
Messages about

the Watershed
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What is a Story?

“A story is a fact,
wrapped in an emotion
that compels us to take
an action that
transforms our world.”

Great stories are the — Richard Maxwell and

ems of nonprofit marketin . .
J P g Robert Dickman in The
Elements of Persuasion

Stories Work Because. ..
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Why are Stories So Much Better?

e Easier to remember

Why are Stories So Much Better?

e Easier to remember

* Feed word-of-mouth
marketing
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Why are Stories So Much Better?

e Easier to remember

* Feed word-of-mouth
marketing

N\

N &
- W T
4 LA .
- e WS g
-
X
9

* Free!

Why are Stories So Much Better?

Easier to remember

Feed word-of-mouth
marketing

Free!

Make us human
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Why are Stories So Much Better?

e Easier to remember

* Feed word-of-mouth
marketing

* Free!
* Make us human

 Emotional, and
therefore inspirational

Stories Work Because. ..

Flickr: roboppy

They Are Sticky.
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People Hear AND See Good Stories

“Stories provide simulation
(knowledge about how to
act) and inspiration
(motivation to act).”

— Chip Heath and Dan
Heath in Made to Stick

You aren’t this guy.
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You aren’t this guy. Or this guy.

Flickr: timparkinson

The Good News

Nonprofits
have great
material to
work with!
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Three Classic Stories

1. The Challenge Plot
2. The Creativity Plot
3. The Connection Plot

Mixing and matching
is fine!

1. The Challenge Plot

 Classic underdog, rags
to riches, against all
odds, bootstrap stories

* |nspires action,
confidence; appeals to
our courage and
strength

© 2009, Kivi Leroux Miller
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Act l:

Introduces the
character, his
situation, and
his goal.

Act ll:

Character
faces
obstacles.
Tension
mounts.
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NonprofitMarketingGuide.com

12



Act lll:

Action peaks.
Character
triumphs,
gets payoff.

=]

Covenant
House

- Covenant House California

Search \

View a video about what we do! Click here

Volunteering | Our Services | Qur Locations

about Our Kids

Antoine Changes for the Better

For Antoine, sunviving on the
streets meant making tough
choices and sometimes
paying the price. He spent
time in jail and sometimes
even welcomed it. “Three
haots and a cot. That's how
some people look at it.” He
says. For a while, jail
seemed to be the only option

he had. = ‘

Growing up, Antoine's family life had been tough. His mother had
been a drug and alcohol user. ‘It was a bad situation for me even
trying to go to school_ | would wake up and my mom wouldn't be
there.” Things became tougher as Antoine grew older and by the age
of eighteen, he had had enough. 1 just felt like it would be better if |
was on my own, so | just left *

Antoine didn't have a plan. He didn't know how to survive. “1 did what |
had to do” he says now with regret. | broke the law because it was
the only thing | could do.” But he paid the price too. *For awhile, | got
to where | saw jail as my home. | didn't have any other place to go
and it sure beat sleeping in the streets”

Life changed for Antoine though when by chance, he met a man who

© 2009, Kivi Leroux Miller

Advocacy | Resources || Inside Covenant House

‘e FIPTPRl Sien up for email news!
aow! [ ik A
, M Click here x S :

More Stories about Our Kids

Michael: Standing Tall
Marie: Prepares for Ind Living

Antoine: Making Changes in His Life
Hector: Changing His Life for the Better
Isaac: Accomplishing His Goals

Eddie: Making His Life Bettar

Francis: Dedicated to Working Hard
David: Helping Qut

Gloria: Finds What She Needs

Kimber: Discovers More than a Shelter

Robert: Preparing for the Future

NonprofitMarketingGuide.com
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Who Is This Guy in Your
Nonprofit’s Story?

Writing the Challenge Plot

Here’s What
You Need:

© 2009, Kivi Leroux Miller
NonprofitMarketingGuide.com

e Characters at a particular
time and place

* Their goals or desires

e Barriers that they must
overcome

e How they get beyond those
barriers

e Payoffs or triumphs

14



Let’s tell some
“Challenge”

stories.

2. The Creativity Plot

Aha! moments,
breakthroughs,
“what if” stories that
work out

* Inspires us to take a
chance, experiment,
support a new
approach

© 2009, Kivi Leroux Miller
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YUEIFER

INTERNATIONAL

Ending Hunger,
Caaving for the Earth

OUR WORK

Fund a Project

FAQS:@ Please Select E

Search: | m

The most important®
Gift Catalog o
in ll’h?"svarld

el

e

INSIDE HEIFER

Our Histary

® President's
Message

* Board of Directors
» Qur Offices

* Qur Partners

* Financial Info

» Media Toolkit

> Careers

Home > Inside Heifer > Mission > Our History

Our History

A Four-Footed Attack Against Hunger

A Midwestern farmer named Dan
West was ladling out rations of

milk to hungry children during the
Spanish Civil War when it hit him.

“These children don’t need a
cup, they need a cow.”

West, who was serving as a
Church of the Brethren relief
worker, was forced fo decide who
would receive the limited rations
and who wouldn't — literally, who
would live and who would die.
This kind of aid, he knew, would
never be enough.

Heifer Cowboys
Printer Friendly [5] Emall Page Brought "Arks" of
&b . Hope

Getting livestock to
project partners was a lot
more invalved in Heifer's
early days. Watch Slide
Show.

Read Their Stories.

Dag \West Founder

Writing the Creativity Plot

You Need:

© 2009, Kivi Leroux Miller
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Here’s What

A well-understood
problem

A standard response
that just doesn’t work

A new approach (test
runs or theories OK)

Vision of a new reality

16



Let’s tell some
“Creativity”

stories.

3. The Connection Plot

* Bridging the gap, we are
one, there but for the
grace of God go |, big
meaning in a small event
stories

* |nspires compassion,
understanding, love,
cooperation

Fikr:. hondépider
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Heaiing Eadies, | Chinging Liver

Stay Informad
Valuntsar
Link o Us
Blog

Join eNews ©

R Interplast RS§

PROGRAMS COMMUNITY GIVE TAKE ACTION ABOUTUS

The Need Partners Donate Stay Informed History
Surgeries Volunteers Gala Volunteer News.
Empowsrment Leadership Efficiency Link to Us Contact Us
Education Blog
Whese We Work
Blog
]

A Kind and Gratetul Family

Cao Lanh, Yietnanr-Dr. Janst Volpe,
Interplast volunts er pediatrician

Thiz is Van Canh with his wifs and
g-manth-ald daughter, T ng Sang. Thi
Sang Sang was bom with aclsftlip, like
herfather. When Van Canh heard that

coming to Cao Lanh, he and
cided, despits finansial

zave their family stors forthe
day and maks the two-hour bus journsy to
ourclinic day to have theirdaughter
svaluated. Fourteen years ago, Interplast
apsrated on clefts on both sides of Van

Canh's mouth. He had been tald he would

neecl a rsvizion in the futurs but becauzs of wark and family commitments, he had never been

able to make it bask for the ion. Az our tearmn svaluated Thi Sang Sang, we asked Van

Canh if he'd like to have hiz slsfts revised during our stay. He and his wits were overjoyed that
we would consider this for him. Atthe age of
Interplastts wantts perform another surgery
performed locally. We schedulsd the surgerizs one day apart, and this photo was taken atthe
nh had brought chewing gum from his stors: just

& sach memberof cur team a stisk as a token ot appraciation. | taped
ays remember this kind and aratsful

26 years, hetold us he thought he was too old for

n himy, and had no money to have the revizsion

time of dizsharges from the hozpital. Van
befors going home. he o
rry Wrigl=y's Doublemint v
farmily.

apperin my journal and will alw

Faosted on March 28, 2008

Read more blog posts,

Writing the Connection Plot

You Need:

© 2009, Kivi Leroux Miller
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* A small, specific situation

or event
Here’s What vem
e A connection to a greater,

universal human
experience

* Asurprise, discovery,
or epiphany

heart/soul

e Connections within the
story and with the reader’s

18



Let’s tell some
“Connection”
stories.

Stories rush by you everyday.
Take the time to capture them.

© 2009, Kivi Leroux Miller
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Sort them and figure out
how you can use them.

Where to Use Them

From testimonials to
personal profiles

* Website home page

e All “Call to Action pages”
* Newsletters

* Press Releases

* Presentations

© 2009, Kivi Leroux Miller
NonprofitMarketingGuide.com
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Telling Even
Better Stories,
So People Get It

The Curse of Knowledge

© 2009, Kivi Leroux Miller
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Numbers w/o Context Are Meaningless

e Blending
Statistics into
Stories by Using
Analogies

Flickr: puroticorico
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What Big Numbers Do You Use?

Flickr: erix!

Flickr: scragz

© 2009, Kivi Leroux Miller
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Emotion Rules in Advertising

e Ad campaigns with
purely emotional
content outperformed
the rational ads 2 to 1.

Flickr: Joe Shlabotnik

Sources: Source: Brand Immortality: How Brands Can Live Long and Prosper

What’s This About?

work time
family time
me time!

Microwave a
moment of warm

N chocolate pleasure.
=ell You've earned it!

© 2009, Kivi Leroux Miller
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You Fear of Cheese — Bad Cheese

Flickr: stevendepolo

Your Job: Translator

THE <nT TRANSIATCOR

r«ne's"f

Flickr: Migraine Chick
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What Kind of Emotions?

When Fear Works

* The threat must be real
to themselves or loved
one.

e Otherwise you create a
dismissive response.

Flickr: Randy Son of Robert

© 2009, Kivi Leroux Miller
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When Fear Works

* Ways to avert
the threat must
be clear and
doable.

e Otherwise you
create a
defensive
response.

Flickr: Draco2008

How Supporters Want to Feel

Effective
Appreciated
Powerful
Included
Heard
Validated
Relieved
What Else?

© 2009, Kivi Leroux Miller
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Power of One — The Darfur Puppy

Flickr: mi55er

It's all about the EMOTIONAL connection!

Appealing to Group Identity

* What kind of people
do they want to be?

© 2009, Kivi Leroux Miller
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Stories the Media Loves

Local Face on a
National Story

e Contrarian (against
the trend, or popular
opinion)

* How-to, Advice, Lists

» Seasonal / Calendar

Getting Web 1.0
Right First:
Your Website and

E-Newsletter

© 2009, Kivi Leroux Miller
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Imagine a Tree. . ..

Your Website

Your Email
Newsletter

Your Website

© 2009, Kivi Leroux Miller
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This is Web 1.0. )
519 Your Email

This is the baseline Newsletter

for a nonprofit’s online
marketing program.

Your Website

Now it's time to plant

some acorns.. . . Your Email

Newsletter

Social Networks
(Facebook, MySpace)

Social Med .
cortviese 1 Yourwebsite b vousig

© 2009, Kivi Leroux Miller
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. and see what )
grows! Your Email
’ Newsletter

Thisis Web 2.0.

Social Network
(Facebook, MySpace)

ial Medi
Social Media Your Blog

(Flickr, YouTube)

Your Website

Build a community around

your cause, where everything Your Email
is connected and people can Newsletter
enter at different places. -

Social Network
(Facebook, MySpace)

Social Media

(Flickr, YouTube) Your Website Your Blog

© 2009, Kivi Leroux Miller
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If Your
Website
Sucks,
Fix It

Flickr: bqw

10-Point Basic Website Check

* Domain Name Email Capture?

Make Sense?
* Know Where Am I? Stories on Need or
* Clear Path for Top Success?
Questions/Actions? Easy to Contact Staff?

Google Keywords on
e Donate Online? Target?

People Featured?

* Images?

© 2009, Kivi Leroux Miller
NonprofitMarketingGuide.com
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10-Point Basic Website Check

B AN \ONPROFIT MARKETING GUIDE.COM

Search the'Site

10-Point Basic Website Checklist for Nonprofits

Bk ; checklek Tor Nompr
yresyea— 10-Point Basic Webske Checkist for Noriprofts

Facebook

at 25 mttes S 2wl Yok naOiORE T ey e, e
ens k. Hore's the 10-pomt checklst I use to. g the home

VRN e
55 and remember s p0ssbi.
2. Dol Know Where T Am Car 1 tel after the biiefest glnce who's webste Tm on? fre
it the U organization works anly incaly or repionaly, t's
vhere you are. Inchade yolr city and state n 2

Free Hongrofit Marketing

I

Build Your
Email Lists

Everywhere,
All the Time,
and Use It

© 2009, Kivi Leroux Miller
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10-Point E-Newsletter Check

* E-News Provider? * Personal and

e Easy to Get On & Off? Conversational?

e From Recognizable? ~ * Callto Action?

e Intriguing Subject Line? * Skimmable?

* |s Content Reader- * Simple Design?
Focused? * Preview Pane/Mobile

Readers in Mind?

How to Start an E-Newsletter

I R 1007501 MARAETHG e o

ich the Site e s
I o . =
_|zwea] :

Stepis for Creating @ Horprofi Erval Carvpagn of E-evsetter

g is about autreach, advocacy, or
the basic steps you need to take to pullit off are the same.
: e ¢

© 2009, Kivi Leroux Miller
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Web 2.0 / Social
Media Strategies
Best Suited to

Watershed Groups

Be Your Own Media Empire

Everyone can be a
publisher.

Everyone can be a
broadcaster.

Everyone can be a
(mini) media mogul.

© 2009, Kivi Leroux Miller
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Dip into Social
Media by
Diving into
1-2 Tools.
Plan to Swim
Awhile

Blogging

© 2009, Kivi Leroux Miller
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RSS: Subscribing to Blogs,

Google reader

Add a subscription
Home
Allitems (1000+)
Starred items ¢
Your stuft

7 Shared items

Teendsa
Browse for stuff

People you follow
Subscriptions e
7 Blogging Feeds (48)
5 £7Blogroll - Nonprofit

) A. Fine Blog (10)

 Association Marketing... (10)

& Donor Power Blog (17)

7 Duck Call (14)

3 Frogloop (14)

2 IMPACTHMAX (2)

i Katya's Non-Profit Ma... (7)

9 Marketing 4 Change

5 Marketing for Nonprofits (10)

2 Ministry Marketing Coach (5)

£No Bull (3)

(149)

Al items = | Seatch
Home

Alook at what's new

No Bull (3)

tatic 1o Dynamic. At Tumbul Marketing Group, we'e huge fans of CMS (content management systems) for our client's web stes. They
 updates s easy that virtually amyone can do them. And with amazing templates. on the market, it's & cinch for budget-tight

Food for thought Fundva\smg is the gentle art of teaching people the joy of giving ” -Mal Warvick

Widgets aten't just for Acme anymote As you get more involved with the online community and bagin to develop your nonprofit’s sacial media
st e b it Up vith some new technology and gadgets. It can al be a itls intimidating at first and totally useless if you
See more from Nonprofit Mkting Feeds (261) »

Donor Power Blog (17)

Fun week Stupid nonproft ad and the ofthe mud man Here's a real winner from Oxfam Ireland! Let's see if we can figure this ane

out- A man-shaped lump o dry mud is magically transiormed into an actual man. While a desiccated Jandscape becomes a lush savannah. And that

is supposed to awaken us to

Fun week New website is accurate inept o both? Check the website of INEPD ~ intemational Network for Enabling Poverty Development. Their

compelling goal: "Bringing poverty development to poor communities around the world.* Sad thing, this site is hardly different flom dozens of real*
ime for 3 week of fun Il bet you could use & laugh or two- | know | could. Sa this week. it allfun at the Danor Povier Blog. No practical advice

No eamest sermons about taking donors serously. No rants about bad fundraising — well, actualy thare wil be a couple

See more ffom NonprofitMkting Feeds (261) »

Duck Call (14)
Fsedback that Doesn't Scresch Throu

el I Be Preppie or at Least Prepared This is a series about feedback.

B e T e e Besc 1 o of 4 oot At By Dk, b

any big project with what we call a project bief ILis  simple document

Pupets and festivals for nonprofits | Weekly Roundup -*Q- What could be better than a great video about social media? A: A great video about
social media staring a puppet * Check out this excelent wideo tutorial #om the Case Foundation's Gear Up For Giving intiative, in which Click
Esedhack hat Doeent Sreech Thugh e 1 We Nead Eiach Other. Like Wal Stroet and Greed. [image: Dan and Sonny at

®

2 Nonprofit PR: Commu
NP Communicator (6)
3 0socio Weblog (13)

i seachangestrategies com

o)

5 The Agitator (21)
@ (3 Blogroll - Other Blog... (125)
@ 3 Blogroll - Other Mark... (169)
@ [ Church Marketing (31)
5 Copywriting (1)
@ ELearning Feeds (12)
7Ego Feeds (18)
- Google Biog Search -

e

work ] Dan and Sonay at work_The two of us have had the pleasure of working together as a creative team (copy and design) over a number of years
s ilfrent et 4. o ekt ol rporal 6 g TGO SlReTs:

‘See more from Nonprofit Mkting Feeds (261) =

IMPACTMAX (2)

WWorking Eflectively with Consultants: Tips for Nonprofits  image: fickr/oooh-aooh] fickr/oaoh-ooch Having now sat on both sides of the %
4

oo desle_iing consltarts and being e 3 consulan—{ve eamed sameting sbout cesting podctive rlationshis bebwsen
s d elacrs. o |

tep quide to social media strateqy for nonpreiits  [image- fickiuc legay] fickiluc legay Many nonprofts have aiready dipped their toes inta
s xm/ see others doing it and figure they should be daing it too. So they jump on Twitter and create a Facebook fan page. Or they put

event

‘See more from Nonprofit Mkting Feeds (261) »

The Agitator (21)

‘Get Flusnt” Re Social Marksting “Flusnt: The Razorfsh Social Influence Marketing Report* s ane of the most provocative pieces of work I'e seen
on marketing ¥a social media. Whils it a business-bulding Whit paper, fom one of the biggest and most experisnced interactive

Tapping The Potential Of Missionaries Last week Seth Godin, as he often does, posed an important 'what 2" vith huge impiications for fundrais
and advocacy camoaionsrs. What if vou knew which of vour constituents had ‘clout” in terms of their caoacitv o soread ideas and helo vou

Podcasts, Etc.

love b

“Short and sweet”
is great.

Search engines

Can even replace
website and
e-newsletter.

Benefits of Bloggin

logs.

CafePress.com

© 2009, Kivi Leroux Miller
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News Blog

NRDC SWIiTCHBOARD

Tt Camris Best Dunas THE ENVIRONMENT I5 NOW OPEN. PLUC IN

Calitornia and Jiangsu Province Sign Agreement for SEAFCH BLOGS
Cooperation on Climate Policies - Part | 1
Barbara Fimamore

China Program Direc or, Besjing D ————————— ]
Biog [ &boui
Fostad Cofober 2, 2008 in & eering Ching

Tcp Stary
Climate Legislation

= How to generatz milkens of
When | firstvisited Jiangsu over ten yaars ago 1o propose enardy offiiency jabs, break ourds pendence
measures o the rapidly industrializing province | was skaptical | woukd ever see this on oil and mduce the
day. Bul to my greal pleasune, the People's Govarnment of Jiangsu Provinee F’D"“'_b“ that causes global
of... contie TSN LS it
Tags: Califcanla, China, ¢ limats COUMICKRN T, SRSy, enyironmeant,

Booém@ﬁ@

ERONT PAGE ABOUT FIRSTBOOK.ORG COMTACT US DONATE RSS

First Book Podcast: Tuck Everlasting Author Natalie ceapcym
Babbitt Chats With First Elook‘ -

0 Tosearch, typ

Advigery Boards
= Around the First Book Office

by e

= Authors & Hustrators S R HIODSE Fiest Beok recently had the pleasure of
srthorand ustrator 1 itt,theauthorof ~ DLOGROLL

{ the classic ALS Notable Children’s book Tuek = Auther - Judy Biume

Euerlasting and Newbery Honor Book Kneeknack

ol Rise, among many other titles for children. She is also
amember of the board of directors of the National

= BEA 2006

= Book Distributions

= Book Recipients = Author - Michelie Knudsen

» Book Relief = ¥irstBack
= Books & Raading = Pageby Page

a FirstBosk Events organization whose primary focus is tomake issues = Sandbox Threads

related to young pecple’s bteracy, literature, and libraries an ongoing priority.on. = Seven Empossible Things

= General o
our national agenda. Befora Brealfast
= Tireraey
irerac: = Sound Tt Out
= Marketplace Click below to hear our conversation with Ms. Babbitt abont the mysteries ofher 7. it Artia Bagstntniiig =
= Nonprofit Technology ‘Thomie state of Ohie, the jov of illustrating, and her latest work, "Seven From Jamas Patterson
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Toolbox Blog

NP Communicator

Community Media V

Home Print has a future

About
Seprember 25th, 2003

e

Media Analysis

Reverse Publishing?

il o~
wiwm.apcommunicator.org
‘Hlog Portal
Adventures In Nonprofit
Communicating

i i

Community Media & You

Videocast
City Volces on WNUA
Pogeast

ubseribe In & reader
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PROGRAMS avE TRKEACTION  ABOUTUS
The Need Denste Stayinformed  History
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w Empowerment Lesceshio Efficiency Linkto s Contset Us.
Interpi ast Eaveation e
i e Donengin o Wi e ok
2
Sy Informed ]-)1(_)(1
Voluniper =]
Lok in
A Kindand Graieful Family
Cao Lanh, Vistham-Or. Janst Yelpe,

Interplast v

This i Van Gank with hiz vile aid
2 manthcld davsghter, Thi Sang Sarg. Thi
Sang Sang was bom with a cleftfip, fike
her kathier, When Van Canh heasd that
Interplast v ming ke Cao Lanh, he and
His wife deciled despite nancial
hardship, |
day and make the twa-hour bus jsurnsy 1
curcinic day to have theit daughter
svalusted. Fourtsen yaars.ags, intsrplas
operated an clehe on both sides of Yan
Canl's mouth. He had besn told ke would
nted i the future bul besause of work and family semmitments, he hadl never been
ablz to maks it haok for the tevision. Az cur tean evalusteel Thi Sang Sang, we askad Van
Ganh if he'd like & have his etefts revised during our stay, He and his vife were overoyed that

= wauld pansider his for hiny At the e o s, s el s e thaught he was e ol fai
Interplast o want &2 peraim ancther surgery on him, ahd had no mensy ko have the revisicn
petormed kocally, We scheduled the i clay apan, and this photo was taken atths.
Eme ol dlisaharge from lhe hospital. Van Ganh had brought shewing gum from his sizre; just
befere acing home. he pave sach membercf our team a stick as aoken of appraciation. | aped
1wy Wirigtley's Daubloming wrapper i my journal and will always rememb et this kind and grateful
Family.

junte 1 pediatrizian

ey

Pas

i on March 25, 2008

Fead more blog posts,

NonprofitMarketingGuide.com

Irecha uoed 1o make
e g 0 2 mocdel,
Hor bty wi
amtruinding Until he
Ju—

victim of mn Aok

buimn. i South Asis,
many young women
ke reia hiwe: beent
sbjented to pRn
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i About Us

I visit

sl
humanesociety.org

First Name
Last Hame
Email fddress
Zip Code

Signup »

ED / CEO Blog

THE HUMANE SOCIETY

OF THE UNITED STATES

October 02, 2009
A Tale of Twe States

BT ¢ s the best of policy decisions, it was the worst of policy decistons, it was

the 3ge of wisdom, it was the age of faolishness, it wae the spoch of
compromise, 1t was the epach of dogmatism

That's what charles Dickens might have said if he compared how the
agricuiture industry handied the call far refarm in two neighboring Midwest
states—ichigan and Ohio.

vesterday, the wichigan House of Representatives sent a bill on ta Gow.
Jennifer Granholm to phase out the use of veal crates, gestation crates, and

WAYNE PACELLE

A Humane Nation™
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battary cagei—after the senate pasced it It #as 3 compromi
measure, chiseled after ardusus negatiations, between The Hils—warking
closely with the wichigan Humane Society and Farm sanctuary—and Michigan
agriculture groups, including the Michigan Agri-Business aszociation, Michigan
park Producers association, and atichigan alied Poultry ndustries. Legisiative
leaders, especially Rep. Fam Byrnes and House dgriculture Committes
Chairman Aike Simpsan, brought all parties to the table and helped forge
consensus

The bill that Granholm is expected to sign in
the roming days is wery similar in design 1o
Proposition 2, the landmark California
initiative that woters approved by = wide
margin to phase out the Use of some of the

most extreme systems in
industrial agriculture. Under the soon-to-be-
enacted michigan law, veal operators will have
three years to phase out crates, while in

celebmiig anmaka
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[ Take Action

fashion at your fingertips.. q

ABOBT RE MOND AT,

don'thave to. Oh wait! Vas you de...

T

GOODWILLYS MISSIDN
Gaodwill provides job training and the bag and it has & single strap that | can throw.
employment services to people with
digadvantages and disabilities.

8 27, 2008

et No More Brovn Bagging

WASHINGTON, 0€,

SRasrres Whet? s the DCGE denying her green liing waysT Na, of course net. | just meen ta say that brawn
bags are so baring for fl, A gil neads calor in e fife, N7 Of coursa youre going ta be wearing lots of
chosalats browns in vaal, twoad, and thia fike cnca cool wsather rolls around But thal doesnt mean
yaor ccessones ned fa folow suit

Thoskgood sovoir

Fhaue this one bag on which | ahways recaie
complements: s red, with 3 slightly beat-up
faak sbauit it There are straps running around

‘aver my shauddes. IS by (Ksia Peteria and f lose
[

That bag is no lenger available m red. but har
athar bags an equally fantastis, like La Peiite

DISCLAIMER: THE VIEWS AND OPINIONS EXPRESSED IN THIS BLOG ARE $OLELY THOSE OF THE DC GOODWILL

FASHIONISTA AND DO NOT REFLECT ANY O

1AL POSITIONS OF SO0DWIAL INOUSTRIES
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Easy Blogging Tools

Gel your own WordPress.com account in seconds

Fll st this 40 stap for d you'l ba blogng secends tate!

uUsername:
Cosboiorn of o Siwece Ubraion, Pt e 3t et & tharaczers, i9ttars and rumbars onkv)
What's a blog? B Createa blog in 3 Password:
easy steps:
Confirn:

U5 Uppr 30 G war Cabe CharBCRER, TRBNS 3] Sy ke 1 ES %7800 Your
paseward

T of Eovvie | Frivcy 1 Lonbews Paiicy | Coprripht & £ 3000 Cosge

& Gimme & blog! {1ike ussrsame: wardpress.com)
Just & usemame, please

Next»
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Social Media: Deck Out Your Website or Blog

flickr: L:T;lsiideshare

(11 Tube)

Broadcast Yourseif™

... And Start Some Conversations!

Flickr: Add Rotating Photos

flickr : 0ot s Moroimiter T3 5 A new) ol Sign Ou

Home You - Organize - Comtacts - Groups - Explore I Search

Create your own Flickr badge

Step 1: What sert of badge would you like to use?
‘There are bwo frpes of badge o choasefrom: HTHL or Flash. You will be able to selectfo display
things from sour own colleciion, ane of your groups, or everyana's uploads. You can also ¥
fnese options by atag, if you wish, (The examples below are setto show your photas. )}

@ AnHTML badge @ A Flashbadge

© 2009, Kivi Leroux Miller
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Flickr: Add Rotating Photos

Nenprofit Technology Network

Your Nonpre

chnology Commt

Become:a Member People Who Change the World Need the Tools to Do Tt.

Wwhy Join? NTEN is the membership organization of nonprofit

Member Services professionals who put technology to use for their causes.
NTEN is @ community of peers wha share technology
solutions across the sector and support each ather's work.

We enable our members to embrace advances in technology
through knowledge sharing, trainings, research and industry
analysis. NTEN helps you do your job better, so you can

Our Conference (NTE)
Networking with NTEN

Join an Online Group: maka the world a beter place.
Become a member of NTEN today.

Attend an Event

Member Directory
| Speaker Directory

Rate Your Donor Management Software

NTEN Originat Research Submitted by BrettMayer on Thu, 08/14/2008 - 8:43am.

Read the Blog donor management | donors | 8PTech | NTEN | surveys

Take a Webinar It's NTEN survey bme again! Your input helped make our
Get the Newsletter reports on Content Management Systems and Constituent
Office Hours Relationship Management software successful, and now we

need your help evalusting the vendors of Donor
Management Software,

» Rate your Donor Management Software today!

Issues We Care About
Benchmarks & Reparts Tell us what you love -- and what frustrates, irks, and just
Find/Post 3 Job generally annoys veu -- and we'll compile the results into a
handy report, then give it to everybody who fills out the
urvey, for frael

Get our maonthly
newslatter

T et NTEN email alertst

For NTER

Membars

Networking opportunities
Latest research

Manthiy newsletter

Full access to NTEN's
Member Directory
Discounts on webinars,
conferences, and more

These are just a few of the
resources we give our
members. Become a8
Member!

Upcoming Wt a

= Setting Yourself Up For
Success With AdWords

» Geogle Grants Series

* We Need 3 New Web

The Nature Conservancy — Photo Contest

. % | The mission of The Narure Conservancy is T0 PICSETVE
TheNature the plants, animals and natural communiries thar represent
Onservancy. < the diversity of life on Earth by prorecring the

Protecting nature. Preserving ife. lands and vestors they riced fo survive,

Homa | How We Work Whars Wo Work Hiws Roam About Us:

Digital Phato
Contest

Submit your photos
Vi Flichr™

Contest Rufes
Past Winners
Pholo Contest Homi

how you can help
S SEHEE

r

ta inspira others to protect our natural world

2008 Photo Contest

in our third annual digital photography competition.

| We'te Ioaking for beautiil nature photography representing the

diversity of life on Earth. Your own original digital images of our
lands. waters, plants. amimals and people in nature are all ehigible
for the competstian

ONLY ONE CARD  Wa are especially interested in images that showcase the wide
range of habitals scross our planet, including all types of forests,
grasslands. lakes and rivers, deserts and arid lands. rainforests,

<

M Noture Page

Submit Your Nature Photos Via Flickr™ . Your digital photos will halp

activities : it

marchardiss Submit Your Best Photos

magazine

comasruation aclunce | Enterour 2008 Photo Contest

ounewsiattor Surass AmbosiFiabgnal ook, Kenya,
The Gonsenvancy imates you to enter your stunfing nature images “Aftica. (Piace’s We Froioet Wiindr,

2007) @ Charies Roterisan

marine habitats and coral reefs Giratfe and ‘Yefow-biked. 3
Mgutu Conservation Arca, Tanzana
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Video from YouTube

&3 whoim | & (0) | Aecount v | QuickListi0y | Help | Slan Gut

You{TE)

Broadeast Yo

Home Videos. Channels Community

Videos ~ [ Search | oavances Ugosd

Channels Non-Profit - Most Viewed (All Time)
Mast Viewed

A Today | ThisWeek | Thisldonth | Al Tie
Comeifizns
Diectars,

Gurus

Musicians
Non-Profit

Pariners

Palicians
Reparss
Sponsars
YouChoose 38

¥T Screening Reom

Greenpeacevidee

Type HonFrate
wea 138

2518

Presentations on Slideshare.net

§& Slideshare s sowe

Holki, gwesal | Log

Sy All Langueggs
Communily Widgets

Water Quality Testing Urbanizstion Effects Study Water Manage mert
Conditioning, Pump Repair & Minimize Urb tion effects MSe Water
Quality Testing. Call For Free with Green Energy & transport: Management Innovative degree
Estimates! Siemens. from Australia
Fanncrn BrowmiellCompany com W slemens. ada by Google
Why Watersheds
Sk | i Fanvcarits | Spmreaotd

‘wolcrchodprotoction, e cuslm
@ Emtma -y e ]

B441 iz, O b, 1 ks

Fired ol vy shouk be inksreskad in proke iors

Related Presestations -nn by wser

-0

Arthur Goblstack-
Wiy the digial

Locate pollution sources

Get a free iPhone application to
screen pollution around you

" o

s share 1 I P ki iw 1 yeg T Aul P e
. = = = Wetand Delineations
aplick RstiaclkPaa=tmai=Rel | B B Trik Faponh il Daleing Streams & Watland Deline atinns

© 2009, Kivi Leroux Miller
NonprofitMarketingGuide.com



Social
Networking

Teens Say Old People are Ruining It

e 2/3 + of Facebook users
are out of college.
Fastest growing
demographic is people
35+ (Facebook).

* Nearly half of Twitter
users are 35+
(Quantcast).

© 2009, Kivi Leroux Miller
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Like, Grandma is on It, OK?

e 1/4 of Americans 55+
have a Facebook
account (Harris
Interactive, 4/09)

* Facebook reported in
2/09 that its fastest
growing demographic
was women 55+,

Facebook

* Personal
Profiles for
Staff

* Pages for Your
Organization

* Groups

* The Causes
Application

© 2009, Kivi Leroux Miller
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Twitter

WILDLIFE
tHFEDERATION 8

Twitter

b

See what Wildlife Watchers are Tweeting about! Yoy can alse submit your own tweet through
Twitter {follow us at www.bwitter.com/wildlife_watch and remember to tag your post with Sowf).
Additional Twitter Searches#NWFE  NWF  NWF and Wildlife

H2Lilly: Yellow-throated warbler mad at my car parked under oak trees Kept flying

from side mirrer 2 windshield 2 roof & hood of car #birds #rwf
about 2 hours ago - Reply - Wew Tmest

H20Lilly: ‘W¥hile tubing down the Fock Spring Run, saw young cottenmouth snake
try to swim across water. | v snakes! Too cool! #owd #snakes wildlife

Find Nature In Your
about 2 hours ago + Reply - ‘ew Twest Neighborhood!

indianawildlife: RT @HWF: Today is Word Animal Day! Celebrate by leaming
about and contributing to Wildiite Wisteh: http ey priasapTu Enwf
about 2 hours ago - Beply - Mew Tweet

FineLilyFMPS: #wd a wonderful way to spend a day RT @emswine: Befted
Kingfisher today, Great Blue Heron, and Seaside Golden Rod dripping ud honarchs
about 3 hours ags + Reply - ew Tweet Yy

Feed Your
Biggest Fans

You rock!
Letus
l/leLp 50(4!

© 2009, Kivi Leroux Miller
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Six Gs of Social Media Marketing

The Dos: The Dont’s:

« Genuine < Greedy
 Generous < Grandstanding
o Grateful < Grabby

What’s Next?

* Social networking, but with info
* The semantic web

* Personal search

* Personal plug-and-play

* Organic LED

For now...

* How does your website look on a
phone?

* Are you collecting cell phone
numbers ?

Flickr: creativecommoners

© 2009, Kivi Leroux Miller
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Let’s keep in touch!

Blog: NonprofitMarketingGuide.com/blog
E-News: NonprofitMarketingGuide.com

Twitter: kivilm
Facebook.com/nonprofitmarketingguide & /kivilm
LinkedIn: Kivi Leroux Miller

Slideshare: kivilm

Email: kivi@ecoscribe.com

Office: (336) 499-5816
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